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Why Does The U.S. Both Import And Export Beef?
[bookmark: _GoBack]The job of markets is to seek out the highest value for products produced and encourage the most efficient use of resources to facilitate that production, says Derrell Peel, Oklahoma State University (OSU) Extension livestock marketing specialist.
Jun 11, 2010
…
One of many complexities that make the beef industry so challenging is the fact that the set of animals processed into meat results in a vast array of different products of different qualities. The set of products produced does not, in general, exactly match the preferences of domestic consumers. For instance, U.S. beef demand largely consists of demand for ground beef and steaks. Ground beef can, of course, be made from a wide variety of qualities of lean but steak demand is mostly oriented towards high-quality middle meat cuts.
… Thus, the export of things like Select chucks and rounds to Mexico is very complimentary to the U.S. market … The import side seems harder to understand but it mostly relates to the hamburger market. Ground beef production requires much additional lean to mix with the trim resulting from steer and heifer slaughter in order to make ground beef … It’s not very efficient to feed cattle to higher quality and then grind the meat back into hamburger. This is particularly true when we can sell the meat in an export market. Even at a relatively low value as a muscle cut, these products have a higher value for export than for grinding.
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U.S. imports and exports of wheat from 2000/01 to 2016/17 (in million metric tons)

This statistic illustrates U.S. imports and exports of wheat from 2000/01 to 2016/17. In crop year 2001/02, the United
States imported approximately 2.92 million metric tons of wheat. The country exported over 26 million metric tons of
wheat that year.
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Food Sovereignty

* Food Sovereignty is the right of peoples to
healthy and culturally appropriate food
produced through ecologically sound and
sustainable methods, and their right to define
their own food and agriculture systems.
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Local Rules

Local Food!

Rural Vermont (802) 223-7222 www.ruralvermont.org
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Food Sovereignty

“Food sovereignty is the right of peoples to healthy and culturally
appropriate food produced through ecologically sound and
sustainable methods, and their right to define their own food and
agriculture systems. It puts the aspirations and needs of those
who produce, distribute and consume food at the heart of food
systems and policies rather than the demands of markets and

corporations.”
- Declaration of Nyéléni, the first global forum on food sovereignty, Mali, 2007








